


Step-by-Step Guide to Manage Social Media Effectively as a Mortgage Professional

|_| Define your target audience
|_| Identify your target audience and their needs

[bookmark: Check1]|_| Choose the right platforms
|_| Research and compare different social media platforms to determine which ones are most relevant to your target audience

|_| Optimize your profile
|_| Create a professional headshot and cover photo that reflects your brand
|_| Fill out your profile completely, including a brief bio, contact information, and a link to your website

|_| Create a content calendar
|_| Plan out your content in advance by creating a content calendar that outlines what you will post and when

|_| Generate good quality content
|_| Research and curate a mix of content that includes informational posts about the mortgage process, industry news, testimonials, and personal anecdotes.
|_| Research and create a list of relevant hashtags that you can use to increase the visibility of your posts

      |_| Use analytics
|_| Familiarize yourself with social media analytics tools and learn how to track the reach and engagement of your posts

      |_| Engage with your followers
|_| Respond to comments and messages in a timely and professional manner 
|_| Actively engage with your followers 

      |_| Continuously monitor and improve
|_| Stay updated with social media trends, new tools, and best practices, to be able to implement the best ways to approach your followers.
|_| Continuously monitor and measure the performance of your profiles and make necessary adjustments



